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EBSCO Information Services

80+ years

serving the information needs of institutions
and organizations globally
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130,000 organizations

around the world use

EBSCO Information Services products




The World’s
Leading
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EBSCO Taiwan

@EBSCOTaiwan - 1.45K subscribers - 80 videos
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Business Source Elite
Business Source Premier
Business Source Complete
Business Source Ultimate

1 | www.ebsco.com



Strengthen exposure to
open access journals

» Business Source Ultimate includes rigorous
curation and indexing of open access (OA)
journals, which has resulted in a growing
collection of 1,976 active global OA journals

* Once validated and certified for inclusion, these
OA journals are treated with high-quality subject
indexing and sophisticated, precise/accurate
full-text linking

« EBSCOhost databases and EBSCO
Discovery Service generate a lot more referrals
for DOAJ than any other online platform

1 | www.ebsco.com| EBSCQO July 2024

“Not only does EBSCO support
[the Directory of Open Access
Journals] with a generous
financial donation every year,
their EBSCO Discovery
Service and EBSCOhost
platforms generate a lot more
referrals to DOAJ than any
other online platform.

EBSCQO’s strong support of both
open access and open source
make them unique among
library vendors worldwide.”

— Lars Bjernshauge, Managing
Director, DOAJ (Directory of
Open Access Journals)




Business Source Ultimate vs. Business Source Complete
Active full-text journals by country/region

Australia & New Zealand 32 79 Latin America & 57 164
the Caribbean
27 4 e -

Middle East & North Africa 60 214
Central & Eastern Europe 141 301 T P 17 35
China, Hong Kong & Taiwan 23 62 N o 14 24
French-speaking Europs 29 o1 South Asia & Southeast Asia 89 327
German-Speaking Europe 147 399 Spain 29 51

ltaly & Italian Switzerland 5 19 Sub-Saharan Africa 10 74

14 65 United Kingdom & Ireland 434 628

4 10 Ui enl Sses 633 1,088




Business Source Ultimate =z fRANSNTR.
Global market research from Euromonitor

International (NONE are available via BSC)

e Strategic intelligence on industries, companies,

countries, economies and consumers

* 6,100+ full-text reports

— Apparel & Footwear — Electronics — Packaged Food

— Appliances — Food service — Personal Accessories
— Beauty & Personal Care — Health & Wellness — Retalil

— Beverages — Home & Garden — Toys & Games

— Consumer Finance — Home Care — Travel

— Consumer Health — Luxury Goods



Standard & Poor’s Industry Surveys (d/b/a CFRA)
BSU includes all 53 CFRA Industry Surveys and NONE are available via BSC

Aerospace and defense

Airlines

Automobiles

Banks

Beverages

Biotechnology

Capital markets

Chemicals

Commercial services and supplies
Communications equipment
Consumer finance

Data processing

Electric utilities

Electronic equipment and instruments
Energy equipment and services
Food and staples retailing

Food products

Gas utilities

Health care equipment and supplies

Health care providers and services
Hotels, restaurants, and leisure
Household durables

Household products

Information technology consulting
Insurance

Internet software and services

Life sciences tools and services
Machinery

Media

Metals and mining

Multiline retail

Oil, gas, and consumable fuels
Pharmaceuticals

Real estate investment trusts
Road and rail

Semiconductors and
semiconductor equipment

Software

Specialty retail
Technology hardware, storage,
and peripherals

Telecommunications
Textiles, apparel, and luxury goods
Thrifts and mortgage finance

REGION SPECIFIC

Autos and auto parts: Europe
Banking: Europe

Food and beverage: Europe
Food retail: Europe

Media: Europe

Oil and gas: Europe
Pharmaceuticals: Europe
Telecommunications: Europe
Airlines: Asia
Telecommunications: Asia



Business Source Ultimate
Business videos from top providers

* Academy of Management * Kiplinger Washington Editors, Inc.
* Arizent (formerly SourceMedia, Inc.) * Prendismo, LLC
* Bloomberg e Stash Media
* Harvard Business
Publishing™
* |Gl Global Except for Harvard Business Publishing,

all videos from these providers are

unique to Business Source Ultimate
and NOT available in BSC.




Examples of Additional Content
Featured in Business Source Ultimate

Ahead of Print content Pathways to Business

for many journals & Economics

* For many publications * Expert-written, peer-reviewed
from leading publishers articles with visual support

 Easyto find in the result list * Written by professors

and scholars
* Improves recency

* Averaging 3,000 words in length



Business Searching Interface

e Offers a clean, modern look

e Makes business research more intuitive
and efficient

* Features improved navigation
and a visually appealing design

* Offers browsable access to leading
business journals and magazines

* Promotes searching by specific topics

* Provides easy to locate country economic data,
company profiles, industry information and
market research

Searching: Business Source Premier (and 4 more) (=] MyEBSCO
Search articles, books, journals & more Q

Full Text Peer Reviewed All time WV Advanced search

Business Source

Leading Publications in this Database

Explore featured content

Company Company Country Industry
Profiles by Profiles by Reports Reports GELES
Country Industry

Case Studies Executive Pathways to Ahead-of-
Interview Research: Print Articles
Transcripts Business &

Economics

Business Continuity

Explore research in business planning for the unexpected

Discover popular topics



Business Source

Leading Publications in this Database /\

Browse Leading
Publications

Provides subject areas
iIncluding management,

Business Accounting & Finance Management Marketing & Sales MIS & POM . .
Magazines Journals Journals Journals Journals a CCO u ntl ng a n d fl n a n Ce,
marketing and more
Explore featured content /\

Company Company
Profiles by Profiles by
Country Industry

Country Industry
Reports Reports

SWOT Explore Content Types

Analyses

Provides individual
categories of non-journal
content to make
researching easier

and more targeted

Case Studies Executive
Interview
Transcripts

Pathways to Ahead-of-
Research: Print Articles
Business &

Economics




Industry

Al A B C D

Home » Company Profiles by Industry (12)

All Company
Profiles

E

N y

F G H

Communica-
tion Services

I

Company Profiles by

Consumer
Discretionary

Consumer
Staples

Easily expand
searches on
secondary pages

that limit by
country, industry
and more




Easily expand
searches on
secondary pages

Company Profiles by
Country

All A B CDEFGHTI)KLMNOPIG QRS STUV WX Y Z that[imitby
| | country, industry
Home » Company Profiles by Country (111) B - ¥ Name (A-2) Vv ’ and more

All Company Angola: Argentina: Australia: Austria:

Profiles Company Company Company Company
Profiles Profiles Profiles Profiles




Searching: Business Source Ultimate © MyEBSCO

’ How are companies using Al to gain a competitive advantage? @ Q

-
’ = Allfilters (1) Full Text Peer Reviewed Alltime WV Source type V Advanced search

v . Natural language Natural language search enhances ease of use and is continuously improving to deliver more contextual results.
((artificial intelligence OR Al) AND (companies OR businesses) AND (competitive advantage OR advantage OR benefit)) Show less

[J + Results: 4,410 Show: 10 v || IF Relevance Vv \'

Natural
Language Search

1 Periodical A :

~ Turn Generative Al from an Existential Threat into a Competitive Advantage.
N

. _— ~ - - - . - - - -
O n B u S I n e S S NS By: Cook, Scott; Hagiu, Andrei; Wright, Julian « In: Harvard Business Review, Jan/Feb2024 « Business Source Ultimate
By making it vastly easier and cheaper to improve or create products and services that previously required significant human labor and

= creativity, generative Al has the potential to disrupt or even commoditize many businesses. Some companies will be able i... Show more
S O u rC e U lt I I I I a t e Subjects: Artificial intelligence; Business enterprises; Competitive advantage in business; Business planning

Access options v 4+, Generate Al Insights bet

O 2 Periodical A

Turn Generative Al from an Existential Threat into a Competitive Advantage.

By: COOK, SCOTT; HAGIU, ANDREI; WRIGHT, JULIAN -« In: Harvard Business Review, Fall2024 Special Issue * Business Source Ultimate

By making it vastly easier and cheaper to improve or create products and services that previously required significant human labor and
creativity, generative Al has the potential to disrupt or even commaoditize many businesses. Some companies will be able ... Show more

Subjects: Competitive advantage in business; Technology; Business planning; Customization; +4 more



¥ Peer reviewed | Academic Journal N

A TALE OF TWO SIGNALS: PARTNER CSR VERSUS CSI AND ALLIANCE FORMATION.

By: YU, QIWEN; WANG, ILYA R. P.; WANG, HELI * In: Academy of Management Journal, Feb2025 « Business Source Premier

This study outlines two signaling mechanisms—trust and spillover—through which a potential partner’s corporate social
responsibility (CSR) and corporate social irresponsibility (CSI) affect alliance formation. Extending a key insight in signalir... Show more

Access options Vv [ 4. Generate Al Insights beta ]

Insights

* The study explores how a potential partner's corporate social responsibility (CSR) and corporate social irresponsibility (CSI)
alliance formation through distinct signaling mechanisms.

e CSR primarily influences alliance formation through the trust mechanism, signaling a partner's moral character and trustwo
while CSI affects it through the spillover mechanism, signaling negative information about the partner's moral character to
stakeholders.

* The study identifies two contingency factors, proximity and media coverage, which help verify the dominant signaling roles of part
CSR and CSI, showing that proximity weakens the positive relationship between CSR and alliance formation, while strengthening tl
negative relationship between CSI and alliance formation.

* Media coverage weakens the positive relationship between CSR and alliance formation, while also strengthening the negative
relationship between CSI and alliance formation, indicating that media exposure increases the salience of negative information an
the potential for spillover effects.

* The findings highlight the importance of distinguishing between positive and negative signals in strategic decision-making,
particularly in alliance formation, and suggest that the valence of the signal determines the dominant signaling mechanism.

Disclaimer: These insights are generated by Al based on the content of the source document. Information quality may vary and Al Insights should be
validated for accuracy. Insights are newly generated with each request and are not reproducible.

Al Insights

on Business
Source Ultimate
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American American Critical Quarterly Exemplaria English Language
Literature Speech Notes
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meH EMINGWAY REVIEW

GOETHE-
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Research in
Drama Education

The Journal of Applied Theatre
and Performance

ODERNISM / modernity

Goethe-Jahrbuch The Hemingway Modern Language Modernism/ Research in
Review Quarterly modernity Drama Education
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Australian
Review of
The

Applied N L :

Linguistics ”acét\\JDIEEMVz
ROMANTIC
REVIEW

ANGELAN

UNISA &

a Routledge
Taytor & Francis Group

English Academy European The Explicator

Angelaki: Journal Australian Review
Romantic Review

of the Theoretical of Applied Review
Humanities Linguistics
EBSCO
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THE JOURNAL OF

Feminist International
Mediq AMERICAN

Journal of
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STUDIES

Feminist Media Gothic Studies Humor: International International The Journal of
Studies Journal of Humor Journal of Applied American Culture
Research Linguistics
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ournal of the International Association for World Englishes
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